
Public Relations Planning Chart 
By Anja Klokocka 

 
 

Public 
(Listed in order of priority) Characteristics What do you want them to do? What is their opinion of the 

organization? 

1. Current students involved with 
Adult Learner Program. 

Very interested in the 
program and want to be 
successful students. 

Promote the program and its benefits with 
other students that may not be aware of 
program. Continue to be active with events 
and continue to be part of the program. 

Like the program and most likely 
actively involved. More than likely 
will share their experience with the 
program with other students and share 
the benefits the program offers. 

2. Current students not involved 
with Adult Learner Program. 

Currently not very interested 
in the program but if made 
aware could fall into the non-
traditional student category 
and become interested. 

Have a positive view of the program and 
become aware of it and its benefits and 
how they could become involved. 

May not fall into the category of a 
non-traditional student or may not be 
aware of the program, and therefor, 
not a current member of the program. 

3.  Future students who are within 
the requirements of non-
traditional students that may not 
know about Adult Learner 
Program and its benefits. 

Could highly benefit and 
would be likely interested if 
made aware of program. 

Become a student at KSU and learn about 
the program, how it could be beneficial, 
and how they could join. 

They may not be aware of program or 
how it could be beneficial to their 
success at KSU 

4. Faculty members. Aware of program and likely 
interested. 

Become more aware of the program and 
what it has to offer for non-traditional 
students and how it could benefit their 
students to be more successful. 

Aware of program and its benefits but 
may not be aware on how to share 
information with students or know 
which students could benefit. 

 
Goal 

 
To enhance student and faculty member awareness of the services provided by the Adult Learner Program. 

 

 
 
 
  



 
 

 
 
Objectives 

1. To increase awareness of the Adult Learner Program among current KSU students, future KSU students, and faculty members 
by 20 percent by December 2015. 

2. To increase followers of the Adult Learner Program on Twitter and Facebook by 30 percent by August 2015. 

 
 

Tactics 

Objective 1 Objective 2 
1. Write and distribute a fact sheet about what services the Adult 
Learner Program is offering to help non-traditional students to be 
more successful during their time at KSU, among with 
information on how students can become involved with the 
program. 

1. Create a consistent schedule for the Twitter and Facebook 
account and decide what content will be shared.  Have bi-weekly 
staff meetings to keep the content up to date. Find volunteer 
student to help with this schedule and content. This will also be 
beneficial to the student to gain the experience. 

2.  Partner with admissions to be able to reach out to incoming 
students that fall into the category of non-traditional students. 
Reach out to those students via email to make them aware of 
program and its services, distribute the fact sheet, and other 
information about the program and how students can become 
involved. 

2. When reaching out to incoming students via email, include 
links to the Adult Learner Program’s Twitter and Facebook 
accounts. Let incoming students know in the email that the 
content on those accounts will let them know of events as well 
as useful information and services to make sure their time at 
KSU is successful. 

3. Write and distribute a press release among faculty members to 
spread awareness of program and how students could benefit 
from it. 

3. Each week, post a fact about the program on Twitter and 
Facebook. Then, encourage students to follow the program on 
Twitter and Facebook and to retweet/repost the fact. The 
program will then randomly select a winner who will receive a 
$5 gift card to the Starbucks on campus. 

4. Develop a weeklong celebration for non-traditional students 
with different options of breakfast, luncheon, and dinner meet 
and greets. During those meet and greets, students who are 
currently involved along with staff members, will meet with 
students to share what the program offers and how it benefits the 
student. There will be different time options to meet the needs 
and schedules of all students. 

4. Create banner for D2L Brightspace to reach out to the non-
traditional students whom may only take online classes. Reach 
out to them by advertising the Adult Learner Program itself and 
by displaying the links to the Twitter and Facebook account.  



 

 

Strategic 
Message(s) 

• To encourage student enrollment, success and persistence by providing individualized services such as 
academic support, mentoring, tutoring, advising and advocacy. 

• To enhance academic support of the adult learner through provision of technological, audiovisual and business 
equipment for student use. 

• To provide ease to adult learners, faculty and staff in the process of acquiring campus and community 
information through the provision of centralized information racks and the Adult Learner Resource Library. 

• To support the adult learner's significant relationships by providing childcare resources, children's and family 
programs and services. 

• To utilize appropriate assessment measures to evaluate the quality and effectiveness of programs and services 
offered to students. 

• To monitor and recommend appropriate functional improvements, such as allocation of human resources, to 
better address the adult learner's needs. 

 

 
 
 
  


